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DON’T 

FUCK

AROUND

WITH

LOVE

An intimate, fly-on-the-wall look at the 

changing realm of family showing that not 

every nuclear unit needs to be cut from the 

same mold and that no obstacle can stand 

in the way.

Because you 

DON’T F**K AROUND 

WITH LOVE.
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DIRECTOR’S 
 STATEMENT

In our parents’ time, having kids wasn’t a question: it was an obligation. 

However, in today’s world, parenthood has become an option. And with choices 

comes conflict, the best source for good stories. This is one of the recurrent 

dramas plaguing the generation in their 30’s and 40’s: a couple that breaks 

up when one has decided to have kids and the other one doesn’t accept it. 

People who love each other but whose decisions in life tear them apart. 

When we started to write this script, we wanted to reflect the world we live 

in, but to present it through its deeper side (the human relationships and 

their conflicts) and to speak about one of the most recurrent dilemmas: 

the hardships that arise when trying to balance individual desires with life 

partnership goals.

What does it mean to be a parent today? Where does 

the desire to have children really come from? I’m thirty 

years old, the age when biology forces you to confront 

one of the biggest questions in life: do I want to have 

kids or not? 

And another question comes hand in hand with it: Is 

there any other way to have a family that’s different 

from the image I’ve witnessed over and over again while 

growing up?
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Producers

Production Company

Director

Writer
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Stage of Development

Estimated Production 

Budget

Tono Folguera

Sergi Moreno

Pau Brunet 

Jana Díaz Juhl

Lastor Media

La Panda Productions

Carlos Marques-Marcet

Carlos Marques-Marcet

Jules Nurrish

Dramatic Comedy

5th Draft

€ 2.263.330,03
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SYNOPSIS

Eva, Kat’s and Roger have been friends since their 

student years back in Barcelona. Now separated, they all 

look back with nostalgia at the little family they created. 

Eva and Kat’s humble but carefree existence on their 

boat on London’s Regent’s Canal gets turned on its head 

when Eva presents her lover with an ultimatum:  

38-year old Eva wants to have a child.

Kat resists, knowing it will be the end of the bohemian life she’d envisaged 

with Eva. But when Roger drops in from Barcelona to party with the ladies, the 

three of them toy around with the idea of creating a baby together. Forced into 

a corner, Kat sees no other way out but to say, ‘Yes’. Surprisingly, their offbeat 

DIY fertilization process actually works. 

Eva enjoys her pregnancy, as does Roger who starts to fantasize about his role 

in the baby’s and the nascent family’s life. It’s Kat who feels like the third wheel 

and so she distances herself. But Eva’s miscarriage brings everything to a head 

and pushes the couple to the brink. Eva and Kat break up. Roger casts himself 

out. While separated, Eva goes through a fertility process and gets pregnant 

by herself while each of them questions their own feelings and challenges 

their visions of the future. With a baby on the way, the three realize they can’t 

live without one another anymore. And thus begins their new journey to family...

because you can’t fuck around with love.
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STATUS
 OF PROJECT

Don’t Fuck Around With Love is Carlos Marques-Marcet’s second film. His 

debut, 10.000KM, garnered the Goya Award for Best New Director, was sold 

in over 15 territories, including the US. US distributor, Broad Green Pictures, 

designed the most significant release of a Spanish movie in Spanish since The 

Orphanage in 2007. Moreover, the film was one of the most award-winning 

Spanish films in 2014-2015 both nationally (Málaga Film Festiva, Gaudi Awards, 

Goya Award) and internationally  (SXSW, Seattle Film Festival, Crosseurope, 

European Film Awards, Los Cabos Film Festival, etc.) 

Don’t Fuck Around With Love will be shot 90% in English and 10% in Spanish, 

and will be a Spanish/UK/US co-production between Lastor Media and La 

Panda, respectively. Currently, distribution is guaranteed in Spain (Avalon) and 

in the US, there is an open conversation with Broad Green Pictures and Netflix.

The film, that tells the story story of Kat (31) and Eva (38), a London couple who 

embark (pun intended, since they live on a boat in London’s Regents Canal) on 

the thrilling adventure of having a baby along with their best friend Roger, will 

star Natalia Tena and David Verdaguer and will cast internationally appealing 

talent on the role of Eva, Eva’s mother and Xing, Roger’s romantic interest. 

Producers are in conversations with UTA and WME as well as with European 

agencies. 

Don’t Fuck Around With Love will be shot  

90% in English and 10% in Spanish, and will be a 

Spanish/UK/US co-production between Lastor Media 

and LA Panda, respectively.
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SUMMARY OF
 MARKETING STRATEGY

Don’t Fuck Around With Love is a dramatic comedy that’s half feel-good and 

half prestige movie. At the same time humorous and griping, the film reflects 

upon existing ideas of love, family, friendship and economic “stability”, refusing 

to conform easily. 

Don’t Fuck Around With Love is in the vein of films like Frances Ha, The 

Skeleton Twins, The Kids Are All Right, Happy Go Lucky or Shortstop, targeted 

specifically at adults (30 to 60), multi gender audiences – with an emphasis 

on female audiences middle age urban women and male, as well as cinephile 

audiences. Although the protagonists are a lesbian couple, the film has great 

potential to widely bypass the strictly LGBT niche and position itself amongst 

the so-called “movie selectives”. 

The specific and non-gratuite directing style of Carlos Marques-Marcet 

allows for reasonable expectations of participation in renowned festivals (the 

strategy would be Berlin – SXSW – Malaga) while at the same time maintaining 

its potential for box office success. 

Considering the film will be shot in 

English with an renown international 

cast, Don’t Fuck Around With Love 

should be able to exceed the box office 

success of 10,000KM, that in VOD got 

over 5,000 rents and purchases only in 

its four first weeks available  in the US. 

10,000KM was a success in Spain, 

participated n many Latin-American 

Film Festivals and was highlighted by 

Latin press and media in the US. Even 

though DFAWL is only %10 in Spanish, we believe casting and the director 

and team’s history will make the film to be strategically labeled as Latino, 

opening therefore up big intersectional audiences, specially in the US.

During the making of 10.000 KM, we built up an extensive and loyal fanbase 
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in VOD got over 5,000 rents and 

purchases only in its four first weeks 

available  in the US. 
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via our online presence. The style of communications was inclusive, to make 

the audience member feel that they were part of the production process 

and release and, as such, part of the film family. We plan to go about initial 

marketing for Don’t Fuck Around With Love in the same way, starting early. 

Social media will be the tool we recur to most frequently during pre-production 

and production, although we also intend to keep the traditional press outlets 

abreast of the pre-production and production via press releases and, when 

advantageous, press conferences. 

We intend to handle the social media 

storytelling ourselves in order to be 

able to act quickly and frequently in 

creating content, while counting on a 

PR agency for traditional press. 

In targeting audiences, we will start by building off the 10,000 KM fanbase 

(currently at 10,118 followers on Facebook and 2075 followers on Twitter) 

and Carlos’s name to transition from there to DFAWL, focusing on the core 

concepts of a feel-good alternative lifestyle movie to underpin our marketing 

and communications strategies in all target audiences both in our three 

domestic territories of Spain, the UK and the US, as well as abroad.

Social media will be the tool we 

recur to most frequently during pre-

production and production.

SUMMARY OF 

MARKETING STRATEGY
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Financing Source Amount % Status Recoupable

Creative Europe: Development  
Single Project Cinema

€ 50.000,00 2,21% Presented (TBC) No

ICAA (National grant) Automatic € 340.000,00 15,02% TBP (november ‘15) No

ICEC (Regional grant) Selective € 200.000,00 8,84% TBP (september ‘15) No

Free TV - National (TVE) € 450.000,00 19,88% Presented (TBC) No

Free TV - Regional (TV3) € 100.000,00 4,42% Confirmed No

PTV - National (Canal+) € 100.000,00 4,42% Presented (TBC) No

70% MG International € 350.000,00 15,46% TBP No

Producer’s Investment (equity) € 50.000,00 2,21% Confirmed Yes

Spanish Distribution  
(Avalon, Filmin, Cameo)

– – Confirmed –

SUBTOTALS € 1.640.000,00 72,46% 

• SPAIN (Lastor Media)

Financing Source Amount % Status Recoupable

Producer’s Investment (Tax Rebate) € 237.430,03 10,49% TBP No

15% MG international € 75.000,00 3,31% TBP No

SUBTOTALS € 312.430,03 13,80% 

Financing Source Amount % Status Recoupable

15% MG international € 75.000,00 3,31% TBP No

Producer’s Investment (equity) € 235.900,00 10,42% Partially Confirmed Yes

SUBTOTALS € 310.900,00 13,74% 

• UK

• US (La Panda)

TOTALS € 2.263.330,03 100,00% 

FINANCING PLAN
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Carlos Marques-Marcet 

Director, scriptwriter

Carlos Marques-Marcet is a Spanish director, writer and editor based in Los 

Angeles where he earned his MFA at the UCLA School of Film and TV. His 

debut  feature 10.000 KM was one of the three films pre-selected to represent 

Spain for Best Foreign Language Film at the Academy Awards and enjoyed a 

successful theatrical run in Spain in May 2014. Prior to that, Marques-Marcet’s 

10 short films won such prizes as DGA Student awards, the INJUVE Award 

and the Frankenheimer Award, among others. Beyond his own work, he has 

edited such feature films as It Felt like Love (Sundance 2013, Rotterdam 2013), 

Caracremada (Venice Film Festival 2010), and the last Hannah Fidell/Mark 

Duplass project currently in postproduction, 6 Years.

CVs
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Jules Nurrish

Scriptwriter

Honoured in 2011 as a “Brit to Watch” by the British Academy of Film and 

Television Arts, Jules Nurrish is a screenwriter and film director based in 

Los Angeles where she earned her MFA in directing at the UCLA School of 

Theater, Film & Television. She has written and directed ten short films, which 

have screened at film festivals and cultural institutions worldwide, including 

the British Film Institute and the Director’sGuild of America. Her short film 

Bend It, was an official selection of the 2008 Sundance Film Festival and was 

nominated for the Iris Prize in Short Film.
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LASTOR MEDIA 

Producer

Lastor Media was founded in 2008. Headed by partners Tono Folguera, Sergi 

Moreno and Danielle Schleif, Lastor looks to jumpstart quality film projects of 

artistic value that don’t turn their back on the audience and to open the door to 

young creative talent to work hand-in-hand with us.

Over the past seven years, Lastor has produced and released six feature 

documentaries and one narrative feature. This fall, it is premiering their first 

made-for-TV movie 13 Days in October by Carlos Marques-Marcet, as well as 

the feature film Agata’s Friends by up-and-coming directors Laura Rius, Laia 

Alabart, Marta Verheyen and Alba Cros. Lastor is  currently in development for 

the second feature from Carlos Marques-Marcet after 2014’s highly successful 

10.000 KM (nominated for the Discovery Award of the European Film Academy 

and won the Spanish Film Academy’s Goy Award for Best Directing Debut, 

as well as the Catalan Film Academy’s Gaudí Awards for Best Picture, Best 

Direction, Best Original Screenplay, and best Male and Female Leads), on Lluís 

Galter’s feature documentary La Sustancia, the comedy Hasta Luego, Lucas 

by Marcel Barrena and the made-for-TV documentary Priorat: The Magnificent 

Five by David Fernández de Castro.

LA PANDA

Producer

La Panda Productions is a production company founded by eleven LA-based 

Spanish filmmakers who want to bridge the gap between the Spanish, Latin 

American and U.S. film industries. The company focus on projects that have 

international appeal and Spanish/Latino talent behind the camera.

In 2013, during its second year of existence, La Panda released its first two 

features: 10.000KM, directed by Carlos Marqués-Marcet; and Open Windows, 

CVs

→



13/14

starring Elijah Wood and Sasha Grey and directed by Nacho Vigalondo. 

10,000KM, coproduced with Barcelona-based Lastor Media, won the Jury 

Award at SXSW 2014 for Best Acting Duo, went on to sweep the Malaga Film 

Festival, where it took home five awards and then won the Spanish Academy 

Award 2015 for Best New Director. Broad Green Pictures released the film 

theatrically in the US in July 2015.

The company’s current slate includes A Texas Story written by David Martin-

Porras and Julia Fontana, selected by the Ibermedia Program for participation 

in the 2nd Latin-American Scriptwriters Symposium, Marques-Marcet next 

feature film Don’t Fuck Around with Love, and Julia Solomonoff’s feature film 

Nobody’s Watching, in coproduction with CEPA Audiovisual – Argentina.

CVs

(LA PANDA, Producer)
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Contact Details

+34.667.753.207 / +34.93.443.07.69 

sergi.mcastillo@lastormedia.com

www.lastormedia.com


